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" Food Desert
O Supermarket
Alternative Healthy Food Retail
B Public Market B Virtual Supermarket
N
Neighborhood Boundaries Harbor, Lakes, & Streams
Streets " Major Parks SR
A Food Desert is an area where: 1) The distance to a supermarket or supermarket
alternative is more than %2 mile, 2) The median household income is at or below 185%
of the Federal Poverty Level, 3) Over 30% of households have no vehicle available, and June
4) The average Healthy Food Availability Index score for all food stores is low.
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